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For immediate release

STRENGTH IN NUMBERS! CONSOLIDATED VOD DUBAI INTERNATIONAL JEWELLERY SHOW PARTNERS WITH DUBAI GOLD AND JEWELLERY GROUP 

With 14% of the world’s total manufactured jewellery globally already passing through Dubai, the one-of-a-kind B2B and B2C event aims to build on the emirate’s historical standing as the ‘City of Gold’

VOD Dubai International Jewellery Show, the Middle East’s only consumer and trade-focused jewellery industry event, has announced a strategic partnership with Dubai Gold and Jewellery Group (DGJG) - the non-profit trade association which counts more than 700 members and represents companies accounting for almost 80 per cent of the regional jewellery trade.

[bookmark: _GoBack]The partnership evolves DGJG’s support of VOD Dubai International Jewellery Show, running November 15 – 18 at Dubai World Trade Centre.

One of five strategic partnerships aimed at ensuring the show’s prolonged success in nurturing further growth in the robust regional jewellery sector, the partnership will leverage DGJG’s knowledge, expertise and network to elevate the event’s commercial proposition and Dubai’s position at the fulcrum of the global jewellery industry.

“As a promotional board for Dubai in the international jewellery industry, DGJG is the link between the government and the industry at large. We lay a platform for training, starting from the doorman of the jewellery store to the owner of the store; we train people on gemology and the purity of gold; we organise international conferences and we represent the trade in other jewellery shows around the world. We are a 360-degree business,” said Tawhid Abdullah, Chairman, DGJG. 

Founded in 1996 as a promotional board backing the first Dubai Shopping Festival, DGJG has played a driving role in establishing Dubai’s status as the ‘City of Gold’. The Group has developed its outreach over the last two decades by investing approximately USD$40 million to add further emphasis on training, education and calendar-driven promotions, including trade shows.

“VOD Dubai International Jewellery Show has the added edge of being a unique fusion between retail and trade – it’s something we have never done before in Dubai – and I believe we will be very successful. The regional jewellery market is flourishing,” added Abdullah, citing the fact the UAE is the only country globally to achieve an average trade increase of five-to-eight per cent in the first five months of 2017 compared to the same period last year. 

“Dubai has managed to build its strong position thanks to a number of reasons: credibility, trade experience, the potential of the wholesalers, overall pricing – all these factors attract the global market. Dubai doesn’t consume the 350 tonnes of jewellery it sees in a year, 80-90% is re-exported, it comes and goes. This is what Dubai is all about. It’s a service provider, a facilitator of goods, industry and trade. We manufacture, we import, we export, we assemble, and we facilitate the meeting of countries and companies to do business. Dubai is where the world comes to trade – we hope VOD Dubai International Jewellery Show builds on that reputation in the jewellery sector.”

Speaking of DGJG’s initial role in the exhibition, Mr Adbullah added: “In the UAE we are in a unique position in that we import almost 350 tonnes of jewellery annually; that means 14% of all total manufactured jewellery globally passes through the region. This gives us immense negotiating power and our job now is to embark on serious roadshows to the countries who produce and sell their products with us, meet manufacturing delegates and persuade them to exhibit and trade with us.” 

Commenting on the strategic partnership with DGJG, Emanuele Guido, General Manager of DV Global Link, said: “Our partnership with Dubai Gold and Jewellery Group deepens our alignment with all the top representatives of the industry, from leading trade organisations and chambers of commerce, to manufacturers, traders, retailers, designers and consumers. DGJG has extensive knowledge, expertise and a network of connections that VOD Dubai International Jewellery Show can take full advantage of, and together, we can better serve the Middle East’s robust jewellery demand, through a strong selection of suppliers from all over the world. The partnership will help in creating a consolidated jewellery international mega event in the city of gold, and will further cement Dubai’s reputation as the world’s leading trading hub for gold, jewellery, gemstones and diamonds.”

Spanning more than 200,000 square feet of indoor exhibition space, VOD Dubai International Jewellery Show is organised by DV Global Link, a joint-venture company between DWTC and Italian Exhibition Group (IEG). This year, the all-new format will see more than 500 local, regional and international exhibitors launching brand new product lines, collections and jewellery innovations to a trade and consumer audience.

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 


ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. It is organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.

About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.
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