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For immediate release

RISE AND SHINE! WHAT TO EXPECT AT VOD DUBAI INTERNATIONAL JEWELLERY SHOW 2017 

From celebrity meet-and-greets to four days of luxury catwalk shows, the region’s biggest jewellery and gem exhibition has something for everyone 


With just a week to go until the UAE’s biggest jewellery extravaganza hits Dubai, VOD Dubai International Jewellery Show’s organisers are busy prepping for numerous catwalk shows, trend presentations, influencer talks and more that will keep Dubai’s most stylish consumers entertained over the course of the four-day event. 

[bookmark: _GoBack]Taking place at Dubai World Trade Centre from 15-18 November – here’s what you can expect from this spectacular new and truly original jewellery exhibition. 

1. Peruse more than 500 regional and international luxury brands
Following a successful three-month pre-promotional roadshow headed up by Show Director Luca Veronesi, a top delegation from the exhibition has amassed an impressive curation of the world’s leading jewellery brands that Dubai has ever seen. Consumers can feast their eyes on the newest collections from top international brands hailing from China, Russia, Singapore, Thailand, the UK, the US and beyond, who will be introducing brand new product lines, collections and special bespoke pieces in gold and diamond. Local brands include Dhamani, Mahallati, La Marquise, Malabar Gold and Diamond, Amwaj, Renee Jewellers and more, while representing the global arena are the likes of Nsouli, Itan, Leading Italian Jewels, Superoro, Chiampesan, Luca Carati, Ferrari Firenze, Garavelli and many others. 

2. Catwalk Creations 
Aside from checking out stunning jewellery and diamond collections, visitors can also enjoy daily fashion shows featuring international models showcasing the latest trends. The opening day’s gold-themed catwalk ‘Extreme Sophistication’ will put a shine on the runway, while ‘The Master’s Archive’ diamonds show and ‘Fauvist Fantasy’ coloured stones catwalk are scheduled for days two and three, respectively. Aiming to foster young and local talent by creating career opportunities for regional designers, the Jawhara Heritage Awards will also be held on the closing day, November 18th. 



3. Meet the Influencers
To complement the catwalk shows, visitors and fans alike can attend daily talks with some of the region’s biggest influencers and celebrities, while getting up close and personal with the favourite style heroes. This year’s event will welcome Aishwarya Ajit on day 1, Nina Zandnia on day 2, Nina Ali on day 3 and Nisa Tiwani on day 4, who will be interviewed on stage by the editors of some of Dubai’s most popular fashion and lifestyle magazines. 

4. Fashion Meets Jewellery
This season, the best of fashion and jewellery unite as VOD Dubai International Jewellery Show has teamed up with Arab Fashion Week to bring the most impressive curation of luxury jewellery and ready couture fashion collections to the well-heeled of Dubai’s glamorous society. With both events taking place across the same four days, the exhibitions have partnered up to host a series of seminars and presentations at each other’ venues, with the goal of drawing like-minded customers to both events. 

5. Follow the Trends
Not content with being just the region’s biggest jewellery and gem exhibition, VOD Dubai International Jewellery Show also serves as an indispensable tool for fashion magpies wanting to keep on top of the industry’s key trends. Both the key 2017 and 2018 jewellery and gem trends will be discussed during the TRENDVISION seminars, which are open to anyone. Conducted by Italian luxury trends forecaster Paola De Luca, these are discussions you won’t want to miss. 

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 

ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. It is organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.

About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.


For more information, please contact:	
Diksha Chadha
MCS/Action
T: +971 4 369 3496
M: diksha.c@actionprgroup.com

Tasneem Fakhoury
MCS/Action
T: +971 4 390 2960
M: tasneem.f@actionprgroup.com




 

image1.png
VOD
DUDBAI

INTERNATIONAL JEWELLERY SHOW
dlpmgnall calgall coan (ppca




