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DISCOVER THE KEY GOLD AND JEWELLERY TRENDS FOR 2019 AT THIS YEAR’S VOD DUBAI INTERNATIONAL JEWELLERY SHOW 

The TRENDVISION Jewellery + Forecasting TRENDBOOK 2019+ is designed to drive experts in their purchasing paths while discovering future market trends 

Not content with being the region’s biggest jewellery and gem exhibition, VOD Dubai International Jewellery Show also serves as an indispensable tool for producers, designers and loyal industry insiders eager to stay on top of the industry’s key trends via a series of TRENDVISION seminars taking place at this year’s mega event. 

Inspired by the TRENDVISION 2019+ coffee book available at the show, the talks utilise insights from a one-of-a-kind jewellery intelligence book widely regarded as a must-have tool designed to deepen the knowledge of the jewellery industry and help shape forward-thinking strategies of its key players. The TRENDVISION 2019+ book is compiled by monitoring historical and social changes, as well as emerging trends and phenomena, and then analysing how these factors will influence jewellery forecasting trends and guide businesses into the future of the market. 

Now in its 16th edition, the latest publication of the TRENDBOOK has uncovered the key trends for the upcoming 2019 season, in particular the dawn of the ‘Digital Culture’ and its rapid expansion into contemporary society. Other ‘emerging phenomena’ outlined include today’s selfie era, the shift towards online shopping for women, the growing popularity of indie brands, small companies and emerging designers looking for innovation, as well as the power of digital influencers. 

Trend forecasting is the essential tool for creating forward-looking businesses and industry influencers working to decode the future of jewellery and predict influential trends up to two years ahead. This year’s TRENDBOOK 2019+ is divided into five macrotrends: Neutralia – The Gender Neutralist, Past References – The Midult, Ethical Visions – Ethnical Modernist, Parallel Realities – The Retro Futurist and Masculinity Unmasked – The New Man. To meet the needs of its audience and visitors, these trends will be discussed during the TRENDVISION seminars at this year’s VOD Dubai International Jewellery Show between November 15-18. 

The first talk, which takes place on November 16th at 6pm entitled ‘What DO Consumers Want?’ focuses on emerging phenomena and their impact on luxury living by investigating consumer behavior analysis and focusing on demand on luxury products. The second talk, ‘What’s HOT in Jewellery’, takes place on November 17th at 6pm and focuses on the key trends for 2018-2019, along with product directions, emerging trends in the upcoming season, as well as an analysis of the best products to buy in the world of gold, diamonds and pearls. 

‘What DO Consumers Want’ will take place in the Trade Lounge – Hall 6 and is open to trade operators only, while ‘What’s HOT in Jewellery’ is open to anyone who wants to keep up-to-date on the latest trends and market insights across the world of jewellery and its sub art forms. Seminars will be conducted by Italian luxury trends forecaster, Paola De Luca, and are precious tools supporting and guiding buyers in purchasing across their respective areas of interest.  

“By discovering new trends for upcoming seasons, developing businesses and helping brands stay one step ahead of the competition, the TRENDBOOK 2019 is an indispensable tool for anyone in the luxury jewellery industry,” says De Luca. “By presenting it to industry insiders at this year’s VOD Dubai International Jewellery Show, I will help guide the audience to discover new consumer profiles while ensuring they stay up-to-date with the latest jewellery trends and styles for seasons to come.”  

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 

ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. Organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.

About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.
[bookmark: _GoBack]For more information, please contact:	
Diksha Chadha
MCS/Action
T: +971 4 369 3496
M: diksha.c@actionprgroup.com

Tasneem Fakhoury
MCS/Action
T: +971 4 390 2960
M: tasneem.f@actionprgroup.com

image1.png
VOD
DUDBAI

INTERNATIONAL JEWELLERY SHOW
dlpmgnall calgall coan (ppca




