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For immediate release

VOD DUBAI INTERNATIONAL JEWELLERY SHOW 2017: CONSOLIDATED MEGA SHOW UNDERLINES DUBAI’S STRATEGIC STANDING IN GLOBAL JEWELLERY MARKET CHAIN

Region’s only B2B and B2C jewellery event merges trade-focused 
VICENZAORO Dubai and consumer show Dubai International Jewellery Week 

New sectorised lay-out to attract more than 400 premium and hosted buyers

Created to link all corners of the global jewellery industry chain – from international trade organisations and chambers of commerce, to wholesalers, manufacturers, traders, retailers and end consumers – VOD Dubai International Jewellery Show will debut in Dubai later this year.

[bookmark: _GoBack]The only show of its kind in the region and organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG), the consolidated VOD Dubai International Jewellery Show incorporates the emirate’s two leading jewellery sector showcases into a single, industry-wide mega event running November 15 – 18 at Dubai World Trade Centre.

Spanning more than 200,000 square feet of indoor exhibition space, VOD Dubai International Jewellery Show will deliver an all-new approach in terms of layout, format and visitor experience, with more than 500 local, regional and international exhibitors launching brand new product lines, collections and jewellery innovations to a trade and consumer audience. 

Divided into four strategic districts - Global Brands, Fine Jewellery, Gemstones & Diamonds and Packaging and Technology - to meet the dynamic demands of the constantly-evolving global jewellery market, VOD Dubai International Jewellery Show will optimise access for both trade and consumer visitors and buyers, as well as on-site business and sales potential for exhibitors. 

“Dubai has been at the global crossroads of the international jewellery market for decades; our vision is for VOD Dubai International Jewellery Show to consolidate that position and truly establish the emirate as the world’s premier jewellery trading destination for wholesalers, traders, manufacturers and end consumers,” said Trixie LohMirmand, Senior Vice President, Exhibitions & Events Management, DWTC. 

Corrado Facco, Managing Director of Italian Exhibition Group and Vice President of DV Global Link, underlined: “After the wonderful job it did for the first two editions of VOD, this year DV Global Link is also managing the Dubai International Jewellery Week, creating a unique and innovative event in the region specifically dedicated to the international jewellery community. The Show, which has now been moved to the Gulf market's high season for sales, is doubling its target of reference by opening up to both the consumer public and professional traders, thus maintaining the B2B spirit so characteristic of VICENZAORO. Thanks to the skills of two top international Exhibition Providers, namely IEG and DWTC, and the collaboration of our partners, all the prospects for boosting VOD Dubai International Jewellery Week's reputation as a global market place and strategic launching pad for entry onto key international jewellery markets, are looking good.”

VOD Dubai International Jewellery Show aims to increase the emirate’s jewellery trading potential via strategic partnerships with a raft of local and international trade organisations including Dubai Gold and Jewellery Group (DGJG), Dubai Multi Commodities Centre (DMCC), ITA – Italian Trade Agency and India’s Gem Jewellery Export Promotion Council (GJEPC). In addition to aiding the consolidated show’s all-inclusive, trade-meets-consumer vision, the partnerships facilitate a collective platform for sharing client lists, industry knowledge and expertise in trading, training, international conferences and more. 

“Having been a strategic partner of VICENZAORO Dubai since the show’s inaugural edition in 2015, we are excited about this new chapter and seeing how this exhibition continues to grow after its merging with Dubai International Jewellery Week,” says Franco Bosini, Director Innovation Hub at DMCC. “The UAE is the fifth largest jewellery consumer in the world – and first on a per capita basis. Therefore, VOD Dubai International Jewellery Show is the perfect place to promote what both Dubai and DMCC are doing on a global platform, while providing a unique opportunity to learn and shape the future of the industry. Our job is to create and connect markets where Dubai can lead the way in developing the future of trade, and what better way to achieve that than by leveraging one of the largest international jewellery exhibitions in our own back yard!”

These messages have been taken across the GCC, greater Middle East, Africa and Near Asia during an extensive road-show – the largest of its kind for any Middle Eastern jewellery event – which was designed to target leading buyers from an assortment of international brands, wholesalers, retailers and boutiques. Top organisers and delegated stopped at destinations in key markets across the GCC and Arabian Gulf, as well as Lebanon, Jordan, Egypt, India, Pakistan, Sri Lanka, Russia and Kazakhstan.

“By working with DGJG, GJEPC and other trade organisations, we expect to unite more than 10,000 leading trade buyers including wholesalers, jewellery manufacturers, chain stores and top brand retailers at the show,” said Emanuele Guido, General Manager, DV Global Link. “The attendance of top tier buyers is crucial to our success and the pre-promotional roadshow has been meticulously planned to target high-spend buyers from strategic source markets.”

Also in this addition of VOD Dubai International Jewellery Show, increasingly oriented to meet the needs of its audience and visitors, there are the TRENDVISION Buying Trails: ESSENTIALS & ICONS, realised in collaboration with TRENDVISION Jewellery + Forecasting. A state-of-the-art service dedicated to anyone who wants to be up-to-date on the latest trends and market insights of the world of jewellery and its art, jewellery trends for both 2018 and 2019 are forecasted, as well as the materials and components for the creation of the jewel according to the season’s trends. Conducted by Paola De Luca, they are a precious tool to support and guide buyers in purchasing their respective districts of interest. Open to trade visitors only, the first seminar entitled ‘What DO Consumers Want?’ is taking place on Thursday 16th November at 6pm, and focuses on emerging phenomena and their impact on luxury living. 

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com or to enquire about participation please submit details here: https://www.jewelleryshow.com/dubai-exhibition/retail-and-trade 

ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. Organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG), it is professionally managed and hosted by the Dubai World Trade Centre (DWTC), which provides more than three decades of experience in delivering world-class events in the Middle East, featuring local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.
About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.
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