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For immediate release

CITY OF GOLD GOES GLOBAL! VOD DUBAI INTERNATIONAL JEWELLERY SHOW EMBARKS ON EXTENSIVE PRE-PROMOTIONAL TOUR ACROSS UAE, AFRICA & ASIA

Three-month road show for Middle East’s only B2B and B2C jewellery show aims to optimise buyer awareness and exhibitor participation from key regional source markets

A top delegation from VOD Dubai International Jewellery Show, the industry-wide mega event created to position Dubai as the global link in the international jewellery chain, has completed the first legs of a three-month pre-promotional roadshow across key regional source markets including the UAE, Egypt, Jordan, Lebanon, Pakistan.

Designed to raise buyers’ awareness and drive exhibitor participation in Dubai’s only B2B and B2C jewellery fair - which runs November 15 – 18 at Dubai World Trade Centre (DWTC) – the UAE, Levantine, Pakistan, Egyptian missions were the opening stops of expansive trade and consumer-focused excursions across Africa, the Middle East, and near Asia. 

Kicking off with extremely successful missions to Abu Dhabi, Lebanon and Jordan, top delegates met industry heavyweights to increase buyer awareness, drive exhibitor participation and foster mutually-beneficial relationships in key regional jewellery markets. Back-to-back meetings with some of Abu Dhabi’s most high-profile chairmen, including Hassan Ali Al Awadhi of Al Awadhi Jewellery, and Ahmed M. R. Khoury of Mohammed Rasool Khoory & Sons took place in the UAE capital, with the team also paying a visit to Madinat Zayed Gold Market and its 35 leading retailers. 

Fruitful door-to-door campaigns, as well as exclusive show previews, took place in both Lebanon and Jordan, with presentations tailored to the countries’ most prolific trade professionals, potential exhibitors and high-spend buyers consolidating existing partnerships and forging strategic new alliances. Particularly of note was a meeting with Mr Osama Inseeh – President of the Jordan Jewellery Association in Amman – which deepened bonds with key partners, brands and demographics. 

Moving on to Egypt, a four-day sales exercise courted wholesalers, retailers and industry heavyweights in Cairo and Alexandria. The VOD Dubai International Jewellery Show team gave an official presentation at the JW Marriot Hotel in Cairo which drew representatives from all corners of the jewellery industry supply chain including Dr. Wasfi Amin Wassef, Chairman of the Division for Jewellers in Egypt, and Mr. Farouk Ibrahimand Amr El Lakkani, the President and VP of the Cairo Chamber of Commerce for Jewellery. 

With Africa, Sri Lanka, Bahrain, Kuwait, Saudi Arabia, Oman and Russia still on the list, the road show will zig-zag between continents from June to October , before finishing up in the UAE in the direct run-up to the November mega event. 

“The attendance of high-spend buyers is a crucial component to the success of the new VOD Dubai International Jewellery Show and our pre-promotional road show has been meticulously planned to target high-spend buyers from strategic source markets,” said Emanuele Guido, General Manager DV Global Link. “The UAE already boasts a diverse jewellery buying market, so optimising new buyers will facilitate increased commercial scope for exhibitors, maximise match-making opportunities and consolidate the show’s brand awareness to drive year-on-year growth. So far, our visits have proven extremely fruitful, existing partnerships have been strengthened and strategic new relationships have been created  - the show grows stronger and more visible by the day.”

[bookmark: _GoBack]The consolidated VOD Dubai International Jewellery Show is organised by the emirate’s DV Global Link - a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). A true regional first, the merged mega show will link global jewellery wholesalers, manufacturers and traders with retailers and end consumers. The show has the support of major international trade organisations and chambers of commerce from the Emirates and beyond.

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 

ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. It is organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.

About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.
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