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For immediate release

BETTER TOGETHER! VOD DUBAI INTERNATIONAL JEWELLERY SHOW 2017 PARTNERS FIVE LEADING WORLDWIDE ORGANISATIONS 

Key alliances will better serve the Middle East’s robust jewellery industry by increasing networking potential, strengthening value-added innovations and fostering technological development across the entire jewellery trading ecosystem 

Dubai, UAE – x November 2017: The inaugural VOD Dubai International Jewellery Show 2017, the Middle East’s only consumer and trade-focused jewellery industry event, has joined forces with five leading worldwide trade organisations, as well as chambers of commerce and industry, institutions and consortiums, designed to ensure success and nurture business relations within the dynamic jewellery industry. 

Strengthening its commercial position for more than 500 local, regional and international brands, these strategic partnerships will enhance VOD Dubai International Jewellery Show’ platform as a conduit for increased jewellery trading – specifically gold, precious metals and gems – out of Dubai. The partnerships will facilitate trading potential among manufacturers, retailers, distributors and end buyers to further underline the city’s position as the fulcrum of the global jewellery industry. What’s more, the exhibition will leverage partners’ industry knowledge, expertise and extensive contacts to ensuring a successful and fruitful show for all parties involved. 

Dubai Gold & Jewellery Group (DGJG)
Currently overseen by Mr. Tawhid Abdullah, DGJG was founded as an industry-wide promotional board to support the first Dubai Shopping Festival in 1996. Today, the DGJG is a non-profit trade association which counts more than 700 members while representing companies accounting for almost 80 per cent of the regional jewellery trade. Seen as a promotional board for Dubai in the international jewellery industry, DGJG serves as the link between UAE government and private sector entities, laying a platform for training at all levels, organising international conferences and representing the UAE trade in other international jewellery shows. 

Dubai Multi Commodities Centre (DMCC)
Established in 2002, DMCC is a strategic initiative of the Government of Dubai that supports and promotes VOD Dubai International Jewellery Show as the region’s definitive jewellery exhibition. Now the world’s most interconnected Free Zone and leading market place for commodities trade and enterprise, DMCC is home to 13,700 businesses and facilitates trade across many varied commodities including gold and diamonds. 



Gem Jewellery Export Promotion Council (GJEPC)
Founded by the Government of India’s Ministry of Commerce in 1966, the GJEPC is one of several Export Promotion Councils and works to promote gems and jewellery exports. GJEPC is responsible for organising the official Indian participation and promoting the show across India through its strong trade relations. As such, GJEPC members jointly carried out door-to-door promotions and roadshows alongside VOD Dubai International Jewellery Show representatives prior to the show in a selection of key source markets to generate further interest and awareness among trade contacts. Thanks to the presence of numerous Indian jewellers, ease of reach and minimal government interference, Dubai is the perfect city for the Council to work its magic. 

ITA - Italian Trade Agency 
The government agency that promotes the globalisation of Italian firms under the aegis of the Ministry of Economic Development, the ITA helps develop, facilitate and promote Italian economic and trade relations with foreign countries. They are also responsible for promoting and marketing Italian goods and services, as well as the image of the ‘Made in Italy’ products around the world. ITA will be representing 29 leading Italian jewellery companies at this year’s exhibition in a dedicated Italian pavilion, where guests can discover a curated collection of the finest handmade jewellery in gold, diamond and precious stones from names including Brigato, Hasbani, Garavelli, Maria De Toni, Rosmundo and more. 

TRENDVISION Jewellery + Forecasting
The first permanent independent research centre charged with tracking socio-cultural phenomena in art, architecture and fashion while uncovering the underlying connections in the jewellery, watches and luxury goods sector, TRENDVISION Jewellery + Forecasting’s TRENDVISION 2019+ coffee table book will be available VOD Dubai International Jewellery Show. In addition to uncovering key gem and jewellery trends for the upcoming 2019 season, the book is widely regarded as a must-have tool to deepen readers’ knowledge of the industry and shape forward-thinking strategies. What’s more, TRENDVISION seminars will take place at VOD Dubai International Jewellery Show, with Italian luxury trends forecaster Paola De Luca discussing trends in detail to an audience of both traders and consumers alike.  

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 


ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. It is organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.
ABOUT ITALIAN EXHIBITION GROUP SPA
[bookmark: _GoBack]Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.


For more information, please contact:	
Diksha Chadha
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T: +971 4 369 3496
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image1.png
VOD
DUDBAI

INTERNATIONAL JEWELLERY SHOW
dlpmgnall calgall coan (ppca




