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For immediate release

THE TOOLS OF THE TRADE
WHAT TO EXPECT AT VOD DUBAI INTERNATIONAL JEWELLERY SHOW 2017 

With both local and international visitors, 400+ premium and hosted buyers and a new sectorised layout, the region’s biggest B2B and B2C jewellery event is the only place to be seen this month


With just a week to go until the UAE’s biggest luxury jewellery and gem exhibition comes to Dubai, VOD Dubai International Jewellery Show organisers are busy prepping to welcome both stylish consumers and over 500 regional and luxury international brands throughout the four-day event. 

Taking place at Dubai World Trade Centre from 15-18 November – here’s what to expect from this spectacular new and truly original jewellery exhibition. 

1. An impressive international arena of global consumers and hosted buyers
[bookmark: _GoBack]Following a successful three-month pre-promotional roadshow headed up by Show Director Luca Veronesi, a top delegation from the exhibition has amassed the most impressive curation of the world’s leading jewellery brands that Dubai has ever seen. As such, visitors representing high net-worth consumers, top brand official dealers, multi brand retailers, wholesalers, online retailers and more are expected to walk through the doors of Dubai World Trade Centre, along with more than 400+ premium and hosted buyers hailing from Africa, the Middle East, Levant, Asia and Russian-speaking countries. 

2. A new, sectorised layout
Designed to optimise access for both trade and consumer visitors and buyers, as well as on-site business and sales potential for exhibitors, this year’s VOD Dubai International Jewellery Show spans more than 200,000 square feet of indoor exhibition space and boasts a brand-new layout divided into four strategic districts – Global Brands, Fine Jewellery, Gemstones & Diamonds and Packaging and Technology. 

3. Fashion meets jewellery
This season, the best of fashion and jewellery unite as VOD Dubai International Jewellery Show has teamed up with Arab Fashion Week to bring the most impressive curation of luxury jewellery and ready couture fashion collections to the well-heeled of Dubai’s glamorous society. With both events taking place across the same four days, the exhibitions have partnered up to host a series of seminars and presentations at each other’ venues, with the goal of drawing like-minded customers to both events. 

4. Discover the trends
For producers, designers and loyal industry insiders looking to stay on top of the industry’s key trends, the TRENDBOOK 2019+ will be available at this year’s show. Widely regarded as a must-have tool designed to deepen the knowledge of the industry and help shape the forward-thinking strategies of key players, the one-of-a-kind jewellery intelligence book monitors historical and social changes, as well as emerging trends and phenomena, while analysing how they will influence the jewellery forecasting trends and guide businesses into the future of the market. The 2019 trends will also be discussed during the TRENDVISION seminars, which are conducted by Italian luxury trends forecaster Paola De Luca and open to anyone. 

5. Impressive networking potential with trade organisations
As the emirates’ leading jewellery and gem exhibition, VOD Dubai International Jewellery Show aims to increase the region’s trading potential via strategic partnerships with a raft of local and international trade organisations including Dubai Gold and Jewellery Group (DGJG), Dubai Multi Commodities Centre (DMCC), Italian Trade Agency – ICE and India’s Gem Jewellery Export Promotion Council (GJEPC). In addition to aiding the consolidated show’s all-inclusive, trade-meets-consumer vision, the partnerships facilitate a collective platform for sharing client lists, industry knowledge and expertise in trading, training, international conferences and more. 

VOD Dubai International Jewellery Show is open to both retail and trade visitors. The show is open 2pm-10pm from November 15, 16 and 18 2017, and 3pm-10pm on November 17 2017. Entry is free. For more information please visit www.jewelleryshow.com 

ENDS

About VOD Dubai International Jewellery Show: https://www.jewelleryshow.com/
The region’s first and only B2B and B2C jewellery event, VOD Dubai International Jewellery Show merges the trade-focused VICENZAORO Dubai and consumer show Dubai International Jewellery Week in one consolidated mega event. It is organised by DV Global Link, a joint-venture company between Dubai World Trade Centre (DWTC) and Italian Exhibition Group (IEG). 

About Dubai World Trade Centre (DWTC): www.dwtc.com
DWTC brings more than 35 years’ experience delivering world-class events in the Middle East and provides local, regional and international exhibitors with unmatched expertise and in-depth market knowledge. Our team organises more than 20 of the largest and most successful international and regional shows in Middle East, providing an ideal platform for business development in the region. Our commitment to on-going innovation within the exhibition industry has supported the rapid growth and development of a wide range of business-to-business and business-to-consumer shows, and delivered consistent satisfaction to exhibitors and visitors. DWTC works with the leading trade bodies and industry associations to ensure that all exhibitions deliver full value and are built upon the real needs of their specific sector.

About Italian Exhibition Group Spa: www.iegexpo.it 
Italian Exhibition Group SpA, the Company generated by a merger between Rimini Fiera and Fiera di Vicenza, is led by President Lorenzo Cagnoni, together with Executive Vice President Matteo Marzotto and Managing Director Corrado Facco. IEG, which closed 2016 with a consolidated pro-forma turnover of Euro 124.8 million, a pro-forma EBITDA of Euro 21.9 million and a consolidated net result of Euro 6.6 million, is Italy's first player in terms of overall volume with 59 products in its portfolio (relating to Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation) and 216 events and congresses. The Company's priority asset is to favour internationalization in segments representing Beautiful and Well Done around the world, starting from its already solid presences in the United Arab Emirates, where it has an on-going joint venture, and in the USA, China, India and South America. Furthermore, IEG is also the Italian leader in the convention and congress segment. In 2016, IEG events at its exhibition and congress sites in Rimini and Vicenza totalled 14,593 exhibitors and almost 2.5 million visitors.
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